


Introduction

SampleHome UK

SampleHome is Sample Answers premium targeted consumer sampling product, originally
developed in the UK over 8 years ago, it is uniquely responsive to many research needs and the
product is now available for many other countries.

Based upon lifestyle data, as collected by Acxiom UK, we hold the data ‘in-house’ ensuring that
we can provide market researchers with accurate and up-to-date, targeted, telephone and
postal samples quickly and cost-efficiently.

Samples can be selected according to any combination of the large number of variables avail-
able - including, in particular, relevant classification variables - to ensure that the sample pro-
vided contains minimal bias.

Lifestyle data is based upon detailed self-completion questionnaires and is a powerful tool in the
researcher’s armoury because it provides samples of niche groups, which are not normally
available other than through specialist, proprietary, access panels.

SampleHome therefore represents a significant improvement on traditional solutions, such as
RDD, because it offers:

Improved targeting through an extensive number of selection variables

Faster counts and delivery

Lower costs

A list of many of the key selection variables available within SampleHome UK follows on the next
page. This is not, however, a fully comprehensive list so if you need any other criterion please
ask, we may have it on file!

SampleHome is available as an ‘in-house’, quick turnaround sample solution for consumer
research in Canada, Germany, The Netherlands and the USA. We can also supply similar
samples from other consumer lifestyle sources in many other countries (please note, however,
that the variables available for selection do vary by country).
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Lifestyle Contact Information

Personal/Family

Age Band - Respondent

Title: Mr/Miss/Mrs/Ms

18 to 24

First Name

2510 29

Last Name

30 to 34

Address

35 to 39

Town

40 to 44

County

45 to 49

Postcode

50 to 54

Telephone Number

55 to 59

Mobile Number

60 to 64

Email Address

65 to 69

Telephone Preference Service

70to 74

Gender

75 +

Male

Female

Age Band - Partner

Gender of Partner
Male

18 to 24

25to 29

30 to 34

Female

Title

35 to 39

40 to 44

Mr

45 to 49

Mrs

50 to 54

Miss

55 to 59

Ms

60 to 64

Title of Partner

65 to 69

70to 74

Mr

75 +

Mrs

Miss

Marital Status

Ms

Married

Date of Birth

Single

Divorced/Separated

Date of Birth Partner

Widowed

Year of Birth

Living with Partner

Age

Age - You

Age of Partner
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Personal/Family

Lifestage

Lifestage

18 to 24

18 to 24 Single

25 to 34, Single, No Children Under 16

25 to 34 Single

25 to 34, Other, No Children Under 16

Young Unmarried Parent

25 to 34, Child O to 4

Young Married Couple

25 to 34,Youngest Child 0 to 3

Young Family

25 to 34,Youngest Child 4 to10

Older Single

25 to 34,Youngest Child, 11 to 16

Older Unmarried Parent

35 to 54, No Children Under 16

Older Married Couple

35 to 54, No Children

Older Family

35 to 54, Child 0 to 4

Retired Married Couple

35 to 54,Youngest Child 0 to 3

Retired Single

35 to 54,Youngest Child 4 to 10
35 to 54,Youngest Child 11 to 16
55 to 64, Not Retired

55 to 64, Retired

65to 74

75+

Lifestage by Affluence

18 to 24, Living with Parents, Low Affluence

18 to 24, Living with Parents, Med Affluence

18 to 24, Living with Parents, High Affluence

18 to 24, Left Home, Low Affluence

18 to 24, Left Home, High Affluence

25 to 24, Single, No Children, Low Affluence

25 to 24, Single, No Children, Med Affluence

25 to 24, Single, No Children, Upper Med Affluence

25 to 24, Single, No Children, High Affluence

25 to 34, Not Single, No Children, Low Affluence

25 to 34, Not Single, No Children, High Affluence

25 to 34, Child 0 to 4, Low Affluence

25 to 34, Child 0 to 4, High Affluence

25 to 34, Child 5 to 10, Low Affluence

25 to 34, Child 5 to 10, High Affluence

25 to 34, Child 11 to 16, Low Affluence

35 to 54, No Children,Very Low Affluence

35 to 54, No Children, Grade 2 Affluence

35 to 54, No Children, Grade 3 Affluence

Table continued on next page
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Personal/Family

Lifestage by Affluence

35 to 54, No Children, Grade 4 Affluence
35 to 54, No Children, Grade 5 Affluence
35 to 54, No Children, Grade 6 Affluence
35 to 54, No Children, Grade 7 Affluence
35 to 54, No Children, Grade 8, 9 Affluence
35 to 54, No Children, Grade 10 Affluence
35 to 54, No Children,Very High Affluence
35 to 54, Child 0 to 4, Low Affluence

35 to 54, Child 0 to 4, Med Affluence

35 to 54, Child 0 to 4, High Affluence

35 to 54, Child 5 to 10, Low Affluence

35 to 54, Child 5 to 10, Med Affluence

35 to 54, Child 5 to 10, High Affluence

35 to 54, Child 5 to 10,Very High Affluence
35 to 54, Child 11 to 16, Low Affluence
35 to 54, Child 11 to 16, Med Affluence
35 to 54, Child 11 to 16, High Affluence
35 to 54, Child 11 to16,Very High Affluence
55 to 64, Not Retired,Very Llow Affluence
55 to 64, Not Retired, Low Affluence

55 to 64, Not Retired, Med Affluence

55 to 64, Not Retired, High Affluence

55 to 64, Not Retired,Very High Affluence
55 to 64, Retired, Low Affluence

55 to 64, Retired, Med Affluence

55 to 64, Retired, High Affluence

55 to 64, Retired,Very High Affluence

65 to 74, Low Affluence

65 to 74, Med Affluence

65 to 74, High Affluence

65 to 74,Very High Affluence

75+, Low Affluence

75+, Med Affluence

75+, High Affluence

Single Parenthood
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Personal/Family

Number of Children Living at

Home (0 to 21 years) Ailments

None Do you suffer from Back Trouble
One Do you suffer from Hearing Difficulties
Two Do you suffer from Diabetes
Three Do you have Contact Lenses
Four + Do you have Spectacles

Five Do you have a Hearing Aid

Six + Do you suffer from Arthritis

Age of Child Dress size - You

Up to 4 Years Under 8

5to 7 Years 8to 10

8 to 10 Years 12to 14

11 to 16 Years 16 +

17 to 21 Years

Dress size - Partner

Age of Youngest Child Under 8
No Children (Under 21) 8to 10
Up to 4 Years 12 to 14
5to 7 Years 16 +

8 to 10 Years

11 to 16 Years

17 to 21 Years

Age of Eldest Child

No Children (Under 21)

Up to 4 Years

5to 7 Years

8 to 10 Years

11 to 16 Years

17 to 21 Years

Child’s Year of Birth

CCYY

Male Child’s Year of Birth

Female Child’s Year of Birth
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Occupation - You
Student
Craftsman/Tradesman
Education/Medical
Housewife
Manual/Factory
Manager in Business
Office/Clerical
Professional/Senior Management
Retired

Shopworker

Other

Occupation - Partner
Student
Craftsman/Tradesman
Education/Medical
Housewife
Manual/Factory
Manager in Business
Office/Clerical
Professional/Senior Management
Retired

Shopworker

Other

Employment Detail

Self Employed Business Owner
Working Woman

Business Executive

Running Own In Home Business
Director

Public Sector Worker

Employment

Partner’s Employment Details
Self Employed Business Owner
Working Woman

Business Executive

Running Own In Home Business
Director

Public Sector Worker

Earning Occupation
Yes
No

Partner’s Earning Occupation
Yes
No

Socio Economic Classification
AB

C1

C2

D

Retired

Unclassified

Household

Housewife in Household
Professional or Business Manager
Director in Household
Admin/Clerical/Office Worker
Retired in Household

Student in Household

Manual Worker in Household
Self-Employed/Business Owner
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Home

Home Ownership Status Plan to move
Home Renter Private 4-6 Months
Live with Parents/Guardian No

Type of Residence Value of Home

£40,001-£60,000

Semi Detached

£80,001-£100,000

Bungalow £120,001-£200,000

Household Size
Over £500,001

Number of Bedrooms

Moved into Current Home

Month

Length of Residence

3 to 5 Years

11 to 15 Years/11+ Years

21 to 30 Years

40 Years +

Length of Resident Band

4 to 6 Years

11 + Years
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Geography

Government Office Region
Channel Islands

East Midlands

East Of England

Ireland

London

North East

North West

Scotland

South East

South West

Wales

West Midlands

Yorkshire And The Humber

TV Region
Anglia
Border
Carlton
Central
Grampian
Granada
Meridan
Scottish TV
Tv South West
Tyne Tees
Ulster
Welsh TV
Yorkshire

Government Standard Region
Channel Islands
East Anglia
East Midlands
Isle Of Man
North

North West
Northern Ireland
Scotland

South East
South West
Wales

West Midlands
Yorkshire

Other Geographical Selections
AC Nielsen Region

County

Country

Health Authorities

ISBA TV Region

Local Authorities

Local Education Authorities
NUTS 1,2,3

Parliamentary Constituencies
Strategic Health Authorities
Unitary Authorities

Wards

And many more...
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Lifestyle

Regular Leisure Interests and

Activities
Active Sport/Exercise
Avid Book Reading

Bicycle Touring/Racing or Cycling

Caravanning/Camping
Charities/Voluntary Work
Coin/Stamp Collecting
Collectables
Competitions

Computer Games
Cooking/Baking
Crosswords/Puzzles
Current Affairs

Do It Yourself/DIY

Doing the Pools

Eating Out

Fashion Clothing

Fine Art/Antiques
Fishing

Foreign Travel

Further Education
Gardening

Going to Bingo

Going to the Pub
Gourmet Food/Fine Wines
Grandchildren

Health Foods
Hiking/Walking

Home Computing
Household Pets

Internet
Jogging/Physical Exercise

Regular Leisure Interests and
Activities

Knitting

Motoring

National Trust

Package Holidays

Partner’s Favourite Activity
Personal Computing
Photography

Playing Golf

Playing the Lottery

Pools

Pools or Betting

Reading Historical Works
Records/Tapes/CDs

Religious Activities

Science Fiction

Science/New Technology

Self Improvement/Education
Sewing/Needlework

Shopping by Catalogue/Mail Order
Slimming

Snow Skiing

Stocks and Shares
Theatre/Cultural/Art Events

Unit Trusts/Investment Programmes
Watching Videos

Weekend Breaks
Wildlife/Environment

Wines by Mail Order
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Lifestyle

Smoker Number of Dogs
Non-Smoker

Smoker

Partner Non-Smoker
Partner & You Non-Smoker
Question Not Asked
Non-Smoking Household

Leisure Activities Segmentation
Affluent Gourmets
Arts and Nature

Church and Charity
Collectables Number of Cats

© 00 N O O~ WOWDN =2 O

+

Education and Environment
Home Craft Sedentary
Inactive

Social Youth

Sports and Social

Pet Owner

Yes

Multiple Pet Owner
Cat Owner

© 0 NOoO O A WOWDN =2 O

+
Dog Owner

Prize Draw Frequency in Last
Respondent or Partner Bet On

: Year
Bingo 1to 3 Times
Pools . 4 to 6 Times
Horse Racing 7to 10 Times
Other 11 + Times
Betting Games of Chance None
No Interest

Low Interest
Medium Interest
High Interest
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Lifestyle

Mail Order Frequency in Last Year
1 Time

2to 3 Times

4 to 5 Times

6 + Times

None

What Catalogue Purchase
Land’s End

Past Times
Kaleidoscope
Cotton traders
Scott’s of Stow
Next Directory
Selfridge Selection
Kays

Lakeland Plastics
J D Williams
Littlewoods

Other Catalogues

Cost of Quarterly Electricity Bill
Less than £69

£70 to 99

£100 to £149

£150 +

Cost of Quarterly Gas Bill
Less than £69

£70 to 99

£100 to £149

£150 +

Cost of Quarterly Water Bill
Less than £69

£70 to 99

£100 to £149

£150 +

Cost of Quarterly Telephone Bill
Less than £69

£70 to 99

£100 to £149

£150 +

Outdoor Interests Grade
No Outdoor Interests

Very Low Outdoor Interest
Low Outdoor Interest
Medium Outdoor Interest
High Outdoor Interest

Very High Outdoor Interest

Green Awareness

No Green Awareness Interests

Very Low Green Awareness Interest
Low Green Awareness Interest
Medium Green Awareness Interest
High Green Awareness Interest
Very High Green Awareness Interest

Animal Nature Awareness (Band)
No Animal/Nature Awareness

Low Animal/Nature Awareness
Medium Animal/Nature Awareness
High Animal/Nature Awareness

Entertainment Interest Grade
No Entertainment Interest

Low Entertainment Interest
Medium Entertainment Interest
High Entertainment Interest

Environmentally Friendly Products
No Use

Low Use

Medium Use

High Use
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Lifestyle

Recycle Products

No Use of Recycled Products

Low Use of Recycled Products
Medium Use of Recycled Products
High Use of Recycled Products

Timesaver

No Outdoor Interests

Very Low Outdoor Interest
Low Outdoor Interest
Medium Outdoor Interest
High Outdoor Interest
Very High Outdoor Interest

Health Consciousness
No Health Awareness

Low Health Awareness
Medium Health Awareness
High Health Awareness

Health Product Usage
Herbal Remedies

Health Foods

Vitamin Food Supplements

Cultural Pursuits Grades
No Cultural Interests

Very Low Cultural Interest
Low Cultural Interest
Medium Cultural Interest
High Cultural Interest

Very High Cultural Interest
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Sociability

No Social Interests

Very Low Socialibility Interest
Low Socialibility Interest
Medium Socialibility Interest
High Socialibility Interest
Very High Socialibility Interest

Music Styles
Pop/Rock
Light Classical
Jazz

Easy Listening




Income & Finance

Annual Household Income
Under £5,000
£5,000 to £9,999
£10,000 to £14,999
£15,000 to £19,999
£20,000 to £24,999
£25,000 +

£25,000 to £29,999
£30,000 to £34,999
£30,000 to £39,999
£35,000 +

£35,000 to £39,999
£40,000 to £44,999
£40,000 +

£45,000 to £49,999
£50,000 +

Earning Occupation
Partner
You

Two Income Family
Yes

Dual Income No Kids Yet

Yes

No

Pay Credit Card in Full
Always

Sometimes

Rarely

Never

Consider Changing Credit Card
Yes

Possibly
No

Income Status
None

Single

Dual

Lifestyle Indicator

One Income Children

One Income No Children

Two Income Children

Two Income No Children

One Income Single Children
One Income Single No Children
None of the Above

Income Status
None

Single

Dual

Credit Card Ownership HH
Credit Card Holder
Access/Mastercard
Visa/Access/Barclaycard
Visa/Barclaycard/Trustcard
American Expre Diners Club
Store/Shop Cards
Switch/Debit/Connect Card
Gold Card

Marks & Spencers Card
Other Card

Other Credit Card

Airline Club/Frequent Flyer
None

Consider Banking by Telephone
Yes
Possibly
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Income & Finance

Consider Banking by PC
Yes
Possibly

Considering Financial Product
Accident Insurance

Child Savings Plan
Critical lliness Cover
Funeral Plan

Life Insurance

Lump Sum Investments
Mortgage

Peps/Tessas

Private Medical Insurance
Private Pension

Regular Savings Plan
Remortgage
Stocks/Shares

Unit Trusts

Will

Financial Product Owned
Accident Insurance

Bank Card/Building Society
Building Society Account
Cheque Guarantee Card
Child Savings Plan

Critical lllness Cover
Funeral Plan

Lump Sum Investment
Mortgage

Personal Loan

Private Medical Insurance
Regular Savings Plan
Retirement Financial Provision Adequate
Stocks/Shares

Unit Trusts

Number of Credit Cards

~N O o WO 2 O

Building Insurance Expiry Month
Yes

Home Insurance Expiry Month
Yes

Car Insurance Expiry Month
Yes

Health Insurance Expiry Month
Yes

Have Home
Yes
No

Insurance Level

No Insurance

Low Insurance Level
Medium Insurance Level
High Insurance Level

Retired Wealth

No Retired Wealth

Very Low Retired Wealth
Low Retired Wealth
Medium Retired Wealth
High Retired Wealth
Very High Retired Wealth
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Income & Finance

Investments Owned

Unit Trusts

Stocks/Shares General
Stocks/Shares Privatisations
High Interest Investments
Unit Trusts/High Interest Investments
Stocks/Shares

ISA

Peps/Tessas

Life Insurance

Will

Private Pension

Remortgage

Stocks Owning Household
Yes

Private Financial Provisions
Pension Plan

Health Care

Savings Plan

Accident Insurance

Mortgage

Life Insurance

Financial Activity

No Financial Activity

Very Low Financial Activity
Low Financial Activity
Medium Financial Activity
High Financial Activity
Very High Financial Activity

Retired Financial Activity

No Retired Financial Activity

Very Low Retired Financial Activity
Low Retired Financial Activity
Medium Retired Financial Activity
High Retired Financial Activity
Very High Retired Financial Activity

Consider Financial Advice
Yes
Possible

Consider Reducing Mortgage -
Payments

Yes

Possible

Consider a Loan
Next 12 Months
12 Months +

Investment Level
No Investment
Low Investment
Medium

High

Employer Financial Provisions
Pension Plan
Health Care

High Consumer Spend
No Consumer Spend

Very Low Consumer Spend
Low Consumer Spend
Medium Consumer Spend
Consumer Spend

Very High Consumer Spend

Wealth

No Wealth

Very Low Wealth
Low Wealth
Medium Wealth
High Wealth
Very High Wealth
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Grocery

Store Used For Main Shopping
Aldi

Asda

Budgen

Co-Op Leos
Co-Op Others
Gateway/Solo
Iceland

Kwik Save
Mace/Spar/Vg
Marks & Spencer
Morrisons

Netto
Safeway/Galbraith
Somerfield

Tesco

Tesco Express
Tesco Extra
Waitrose

Corner Shop
Others

Corner Shop/Other
Co-Op Pioneer
Safeway
Sainsbury
Sainsbury Savacentre
Tesco Metro
Alldays/Circle K
Garage Shop
Co-Op

Lidl

Farm Foods
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Stores Used For Grocery

Shopping

Aldi

Alldays/Circle K
Asda

Budgen

Co-Op

Co-Op Leos
Co-Op Others
Co-Op Pioneer
Corner Shop
Corner Shop/Other
Farm Foods
Garage Shop
Gateway/Solo
Iceland

Kwik Save

Lidl
Mace/Spar/Vg
Marks & Spencers
Morrisons

Netto

Others

Safeway
Safeway/Galbraith
Sainsbury

Sainsbury Savacentre

Somerfield
Tesco

Tesco Metro
Waitrose




Grocery

How Far Is Main Grocery Store Reason for Shopping Where
Less Than 1 Mile They Do

1 to 2 Miles Childrens/Creche Facilities
2 to 5 Miles Distance/Convenience

5 to 10 Miles Parking Facilities

10 + Miles Range of Products

2 to 3 Miles Prices

3 to 5 Miles Quality of Products

3 to 4 Miles Store Loyalty Card

5to 7 Miles

8 to 10 Miles

Main Shopping Weekly Grocery
Spend
Under £10
Under £15
£10to £19
£15 to £29
£20 +

£30 to £44
£45 to £59
£60 to £74
£75 +

£75 to £89
£90 to £104
£105 +

Other Shopping Weekly Grocery
Spend

Under £10

£10 to £19

£20 +

Favourite Store Segmentation
No Information

Local Stores

Local Supermarket

Warehouse Budget

High Street Supermarket Superstore
Quality
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Consumer Products

Appliances Owned
Cable TV

Compact Disk Player
Digital Camera
Digital TV
Dishwasher

DVD Player

Games Console
Internet

Microwave
Mobile/Car Phone
MP3 Player (Ipod / Muvo)
Personal Computer
Satellite TV
Satellite/Cable TV
Tumble Dryer

Video

Washer Dryer

High Tech Product Ownership
No High Tech

Low High Tech

Medium High Tech

High High Tech

Luxury Product Ownership
No Luxury

Low Luxury

Medium Luxury

High Luxury

Gardening Products
Buy Plants by Mail Order
Buy Shrubs by Mail Order
Buy Seeds by Mail Order

Labour Saving Appliance Grade

No Labour Saving

Low Labour Saving
Medium Labour Saving
High Labour Saving
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Mobile Network
02

T Mobile

Three

Vodafone

Virgin

Orange

No Mobile

Mobile Phone Monthly Spend
Under £15

£15-£24

£25-£35

Over £35

Telephone providor
BT

Virgin Media

Other

Internet Service Providor (ISP)
AOL

Blueyonder (Virgin Media)
BT Internet

Compuserve

Freeserve

Netscape

ntlworld (Virgin Media)
Other

Supanet

Tiscali

Virgin.net

Internet Type
Unmetered
Broadband
Pay as you go
Dial Up
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Charitable giving

Donate
Donate
Consider

Consider Donating To
Barnardos

Friends of the Earth

Oxfam

Red Cross

RSPCA

Salvation Army
International Fund Animal Welfare
PDSA

Mencap

RSPB

Romanian Orphanage Trust
World Wildlife Fund Nature
Animal Pet Welfare
Amnesty

Shelter

RNIB

SSAFA

Other

Charity Segmentation
Disasters and 3rd World
Relief Not Welfare

All Disasters

Human and Relief

Human Welfare

Human and Environmental
Environmental and Relief
Nature Causes

All Causes

Charity Social Awareness Grade
No Charity Social Awareness

Low Charity Social Awareness
Medium Charity Social Awareness
High Charity Social Awareness

Causes Contributed to
Disabled/Handicapped
Environmental

Health Research

Third World Causes
Children’s Welfare
Helping the Elderly
Disaster Relief

Wildlife

Animal Welfare

Other

Cancer Research
Medical Research
Helping the Homeless

How Cause Contribution is Made
By Direct Debit

Over the Phone

By Covenant

By Post

In Street/At Door

Frequency of Charity Donation
Never

Frequently

Occasionally

Sometimes

Number of Charities Donated To

© 0 N O ok N =2 O
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Newspapers

Regular Daily Newspapers Regular Sunday Newspapers

Favourite Daily Newspaper Favourite Sunday Paper

Preferred Newspaper Type Subscribe to Magazines
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Automotive

Car Owner

|

No

Car Ownership

Company Car

Have a Car

|

No

Car Age

3 to 5 years

Bought a Car Under 3 Years

|

No

User Chooser of Company Car

No

|

Main Driver Car 1

|

Partner

Main Driver Car 2

|

Partner

Make Car 1

Make Car 2

Year Purchased Car 1

Year Purchased Car 2
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Age of Car

4 to 6 years

Number of Cars in Household

SMMT Code

C (Lower Medium)

E+ (Executive/Luxury/Sport/MPV...)

EC Classification

VAN

Size Car 1

Large Luxury
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Automotive

Annual Mileage Car 1 Bought New/Used Car 1

Annual Mileage Car 1 Used

Bought New/Used Car 2

Mileage Bands Gar 1 —
Used

7000 to 12000 Plan to Change Main Car

Plan to Change Second Car

19000 to 24000

Mileage Bands Car 2

Years No Claims

7000 to 12000

19000 to 24000

Motor Insurance Expiry Month 5 + Years

Partner Years No Claims
Make and Model Car 1

Make and Model Car 2

Registration Car 1 5 + Years

Registration Car 2

Date of Car Registration - Year

Date of Car Registration - Month
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Travel

Holiday Location

Holiday Location in UK

Holiday Location in Europe

Holiday Location in USA

Holiday Location in Rest of the World

Holiday Accommodation
Hotel/Hotel Package

Self Catering
Camping/Caravaning

Weekend Or City Breaks
Yes
No

Winter Holidays

None

Winter Sun

Winter Snow

Winter Sun and Winter Snow

Oversea’s Holidays - Last 3 Years
No Overseas Holiday

1 to 2 Overseas Holiday

3 to 4 Overseas Holiday

5 to 6 Overseas Holiday

6 + Overseas Holiday

Holiday Segmentation

Low Holiday Interest

Holidays Within UK

Hiking Walking & Low Budget Accom
Hotels Hiking & Weekend Breaks
Winter Holidays & Hiking

Winter Holidays & Weekend Breaks
Overseas & Winter Holidays

Summer Holidays Overseas

Overseas & Winter & Weekend Breaks

Short break in next 12 months?
Yes

No

Consider

Holiday types
Hotel/Hotel Package
Adventure
All'inclusive
Camping/Caravanning
Coach

Cruise

Escorted

Independent
Self-Catering
Weekend or City Breaks
Winter Snow

Winter Sun

Holiday Apartment/Villa:
In the UK - Own / Consider
Apartment/Villa - Own / Consider
Apartment/Villa - Own / Consider

Short break activities in the UK?
Cycling

Cities

Countryside

Family attractions

General sightseeing

Health spas

Heritage attractions
Shopping

Towns

Villages

Visitiing attractions

Visiting friends and relatives

Yearly shortbreak frequency
One

Two

Three

Four

Five

More than 5
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Personicx

Personicx HH Code

Personicx HH Code

Active Professionals

Grey Volunteers

Adventurous Students

Happy Campers

Affluent Adventurers

Healthy and Herbal

Affluent Modern Families

Healthy Income

Betting Enthusiasts

Healthy Urbanites

Big Families - Local Focus

Healthy,Wealthy and Wise

Bingo and Buses

Hobbies in City Suburbs

Blooming Grandparents

Income Supported

Borrowers and Spenders

Independent Thinkers

Budget Families

Investments and Supplements

Buggies and Benefits

Jam-Packed Households

Bus Trips and Bungalows

Just Retired

Children and Camping

Local Life

City Manual Workers

Local Shoppers

City Singletons

Long Standing Tenants

Coaches and Crosswords

Low Cash, Low Credit

Comfortable Couples

Mature Money

Country Pursuits

Metropolitan Semi’s

Coupons and Catalogues

Mobile Pensioners

Detatched in the City Suburbs

Nearly Empty Nesters

Educated Professionals

Nuclear Families

Elderly Pensioners

Odds on Factory Workers

Escorted Retired

Off-Piste Online

Factories and Council Estates

Organic and Urban

Factory Worker Families

Own Value

Family Focus

Personicx Geo

Flats and Convertibles

Place Your Bets

Free Liberals

Portfolio Professionals

Full City Homes

Potties and Property

Full House

Professional Parents

Full Time Single Mums

Rent Books and Benefits

Funky DINKYs

Retired Solos on a Tight Budget

Gardeners World

Rich Returns

Gourmet Travellers

Roll-Ups and Rent
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Personicx

Personicx HH Code
Rural Connections

Rural Couples, Nearing Retirement

Savers and Givers

Secure Fut ures

Semi-Detatched Success
Settled Solos
Shrewd Solos

Silver Tourists

Single Mums and Students

Single Renters

Single Students

Small Town Office Workers

Small Town Tradesmen

Social Explorers

Spending Sporty Families

Striving Students

Student Houses
Tabloid Trades
Toddlers and Toy Shops

Trades and Teenagers

Traditional Country Life

Travel and Timeshare

Unemployment Blues

Urban Terraces

Urban Travellers
Value Brands and Tabloids
Value-Pack Renters

Vintage Professionals

Working Grandparents

www.sampleanswers.com | sales@sampleanswers.com | +44 (0) 208 274 5000 27






